CHAPTER VI
TESTING COMMERCIAL ZINC WHITES

THE COVERING POWER OF PIGMENTS AND PAINTS
WITHOUT saying anything against the agencies connected
with modern industry, to advertise and distribute its pro-
ducts, one cannot accept, as the words of the Gospel, the
more or less convincing assertions of brokers, travellers,
and representatives, regarding the merchandise they offer
for sale. Every one knows that the method of scoring a
point, and insisting upon it, goes a long way towards the
comparative success of a given product. These gentlemen
cannot be blamed for their methods. The greater number
of them have a wonderful talent for disconcerting pertin-
acity. It is, however, only just and logical to discount
heavily the wonderful qualities which each new product pre-
sented for our approval undoubtedly possesses. Those
interested, namely painters, cannot be too strongly urged,
above all things else, to test for themselves, in a com-
parative manner, each new product which is submitted to
them, against those which they are already using, or
against similar products upon which they are also called
to decide. These tests are neither difficult nor long,
and when one will take the trouble to perform them, the
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